
Guide to Web Designers
Arm yourself with the right knowledge and questions to enable you to select the 
right web design company for your business with our free guide to web design.
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What’s in this guide?

When you’re starting out along the exciting and daunting journey of 
creating a new business, there are an overwhelming amount of tasks and 
choices that need your attention. One of the most important you will face is 
the question of how to create a website. 


There are of course, within just this one area, a huge number of options, 
and considering that many of them will use a good slice of your start-up 
budget, and ALL of them will take up your limited time, your choice is an 
important one.

This guide will take you through the various options 
you have when choosing a web designer for your 
business. We’ll cover the kinds of questions you 
should ask of a design agency, whether you should 
consider free or cheap DIY web builder software, or 
whether you should hire a freelancer or a larger 
company.


We’ll also take a look at hosting, domain names and 
maintenance services so you’re clued up as to what’s 
involved and what will serve your business best for the 
long term.


We’ll consider what complimentary services might be 
useful such as SEO, social media management and 
online marketing so you can plan how your website 
will help your business grow.

About the Author
Sam Baly is the founder of Deluxe Web, and has over 15 years experience creating websites for small 
to medium sized businesses in the UK. Deluxe Web specialises in Wordpress, front end design, 
business systems and online marketing. Please get in touch with Deluxe Web if you’d like to know 
more about our services at hello@deluxeweb.co.uk or visit our website at www.deluxeweb.co.uk. 
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Should You Make Your Own Website?

1. Templates starts off looking good, but once 
it’s filled with content, somehow, it looks 
far worse!  This is because it relies on you 
as the web designer to write, input and 
format your content. If you’re not a web 
designer, this could be challenging and 
take a long time to get it looking right.


2. Your business website might start out as a 
simple online brochure, but as you grow 
your business will need to expand it’s 
abilities to support your goals. DIY web 
builders are most suited to simple projects 
that don’t change much or require a great 
deal of functionality.


3. SEO (Search Engine Optimisation) tools are 
not too great on free platforms. The tools 
for actually optimising your site aren’t 
particularly helpful. Often there’s so much 
code in a DIY site, it can make it harder for 
search engines to index, and if no-one can 
find your site, it’s practically useless.


4. Many free DIY web builders include 
advertising somewhere prominent on the 
site which can make a site feel less 
professional. Less professional equates to 
a lack of trust from your potential 
customers.

Do it Yourself  Web Builders

The technology exists now for visual editors and web builders that allow 
pretty much anyone to make their own website. But should you? It 
depends very much on your innate skill with copywriting, layout, colour and 
typography as well as your end goals. Templates do a lot of the work for 
you to begin with, but by the time you’ve added your content, they can 
often look rather less appealing. Our advice would be to always hire a 
professional if your business website will be an important part of your 
success. You’ll need it to be maintained to a high standard and be able to 
grow with you. Here’s a few more points to consider…

Where DIY website builders do come into 
their own, is when your site isn’t a mission 
critical business website. 


If you’re creating a site for a non-
commercial enterprise, such as a hobby 
blog, or basic brochure website for a local 
interest group, then costs need to be kept 
down, and there usually isn’t a big budget 
for marketing activities.


Particularly, if it’s a portal for a group, 
everyone who needs to will know about the 
site and access it directly, removing the 
need for SEO and online marketing.


DIY Website 
Builders Summary 

Cost: 
Free - up to £25 per 
month


Pros: 
• Free or cheap

• Good selection of 

templates

• Basic but useful 

feature set


Cons: 
• Adverts

• Results often 

unsatisfactory

• Poor SEO

• Not very 

expandable

• Takes a long time 

to get right
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Local or National?
Hiring a local website designer is a great choice 
for creating a new website. Local is good because 
you can meet the company face to face, and sit 
down with them to discuss complex ideas without 
worrying about the connection quality of a video 
chat or call, or being able to see the same screen. 
Also, a local provider will know your region better 
and hopefully understand a bit more about local 
culture, opportunities and the market in general. 


That said, video conferencing and screen sharing, 
these days can be excellent, meaning it’s less 
important to be in the same locality to do 
business, and if a national company has the 
skillset and approach you need, there’s no reason 
you shouldn’t consider it, and they may be better 
resourced.
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Agency or Freelancer?
Local web designers may come in the form of an agency or small company, or they may 
simply be freelancers. Agencies or small companies will be considerably more expensive 
than a freelancer, but will be able to leverage greater man-power to work on your project.


This also includes a wider spread of expertise, 
and often a greater range of complementary 
services such as branding and design, SEO, 
digital marketing, copywriting and social 
media management. However the costs 
involved are often far out of reach of many 
start-up businesses. This will of course 
depend on your business type and your 
available funds to get started.


A freelancer may also possess many of the 
skills of an agency, but perhaps with different 
levels of strength in different areas. 

Freelancer / Local / Agency Summary 

Cost: 
Freelancer: From £500

Local Company: From £1000

Larger Agency: From £2000


Pros: 
• Freelancers are cheapest, but just make 

sure you hire one with a wide skillset.

• Local: Good for relationship & local 

knowledge

• Agency: Wider skillset and more resources


Cons: 
• Freelancers - there’s only one of them!

• Local Company - possibly limited by 

service offering.

• Agency: Expensive
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Many new businesses enjoy the fact that it’s the same person at the end of the 
phone each time who knows everything about their project. If you choose a 
freelancer, make sure that they have capacity to service your project and continue to 
be able to support it as you grow. For example, perhaps you don’t need eCommerce 
right now, but if you do in the future and your freelancer doesn’t possess expertise in 
that area, it may be better to choose someone who has a wider skill set.

Hosting & Domain Names

Hosting and domain names are essential but 
can be complicated. You may wish to have 
your site hosted with a company of your 
choice if you’re more experienced with such 
things, but it’s usually easier to go with the 
preferred hosting company of your web 
designer. Hopefully they will be able 
administrate the hosting on your behalf and 
get in touch with the host if there are any 
problems with your site. However, it’s good 
to check a few things about the hosting:

Hosting refers to the service that provides a space for your website on 
the Internet. Your site will sit on a computer server and be ‘served’ to 
people who request your site, by it’s domain name. You buy the domain 
and hosting separately (although you can buy them from the same 
provider), but they work together. 

Shared Hosting should be avoided if possible. Shared hosting is the cheapest kind of 
hosting - it’s where many websites belonging to different businesses are hosted on the same 
server. If one of those businesses requires more resources, the whole server could slow 
down. This means your site’s speed could fluctuate from off-peak to peak times. Site 
loading speed is a huge factor in determining whether visitors leave your site early, so it’s 
important to host your site on a fast and reliable platform suitable for the kind of website 
you’re running. 

Cloud Hosting is where resources are allocated to each site on a needs basis. For example, 
if your site suddenly gets more traffic, more resources can be deployed to cope with the 
extra demand. Cloud based hosting also segments user accounts so that they exist within 
their own virtual compartment - if they max out their allocated resources, it won’t affect 
anyone else’s sites on the same server.
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Domain Names
Domain names can also be complex to manage, but your website 
provider should be able to take care of settings for you to ensure your 
domain name functions as it should. Once set, they can usually be 
forgotten about, until you change hosts. They can also be set to renew 
automatically.

Dedicated Server: this is a private server that is configured expressly for the purposes of 
running a website or websites belonging to the same organisation. It can be configured 
specifically for the purposes of that organisation and their preferences. This is usually the 
best option. 

Backups: is your site backed up periodically? Are the backups stored on the same server, 
or externally? Externally is preferable. How frequently is the site backed up?  

UpTime Guarantee: does the host guarantee their service? Many do, and it’s good to know 
there’s some kind of redress if your site goes offline through service failure, or maintenance 
downtime. 

Support: Is support available for your website around the clock? It’s no good if your hosting 
company doesn’t work the weekends! Your site could develop a problem at any time and 
will need fixing immediately.

Is your hosting service managed? This means that the hosting company are actively 
monitoring and fixing problems as they arise, as well as applying upgrades and patches, 
and generally taking care of it all so that you or the web design company doesn’t have to 
worry about it.
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The Web Design Process
The process of creating a website usually follows a pattern similar to this:


Requirements Analysis - where the web company finds out about your 
business and gathers all the information about your target audience, 
your branding and how you operate. Here you’ll identify the goals of 
your website in terms of what you want it to do for you, as well as how it 
should do it.


Design - an collaborative process of creating a basic layout, 
establishing branding elements like colour, logo, style, important images; 
deciding on how and where to present your content. 


Content - The most essential thing about your website is it’s content. 
This is what people are actually looking for. It’s also the most time 
consuming thing to produce, and it’s mostly your responsibility! You may 
be able to get assistance with copy-writing, or you may just need to take 
care of it yourself.


Development - Where the design is built into a framework that provides 
its functional elements such as how pages are linked, interactive 
elements such as forms or maps. This is where the site gets built and 
content is inserted according to the planned design.


Testing - Once the site is built, looks and functions as you need it to, it’s 
time to make sure everything works properly. This may also be the time 
when SEO is performed on the content and to get it indexed by search 
engines.


Launch - when everything’s ready, it’s finally time to launch. Domain 
names will be pointed to your hosting provider and your site should be 
submitted to online directories and connected to social media sites.


Maintain - It’s crucial to maintain the site to the high standards it was 
built to. Maintenance includes content updates, blogging, layout 
changes, new pages, adding and new functionality that’s required and 
structural amendments to menus and pages. 


This process is one of the reasons that it’s better to go to a professional website 
provider than try to create a site yourself. Experts go through the hard work of this 
process to ensure your site is considered and planned, and that it is created with your 
business goals in mind. They know how to complete all of these phases in the shortest 
time, with great results. 
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What to Ask a Web Design Company

When you commission a website to be made, you might want to know the 
following:


How long will it take to complete the site from inception to launch? 
The answer to this question is possible to give in terms of an average turnaround time, 
although it is normal for a company to say that this depends on the client’s ability to 
provide feedback and content. Creating a website is a collaborative endeavour and 
depends on how long each party takes to do their part. It is possible to create a 
website very quickly - perhaps only a month or so, but this would depend on the 
amount of content as well as the back-and-forth between the web design company 
and the client.


How much will it cost to create? 
It’s also possible for companies to give a figure for this. It’s always best that the 
company give you a quote for the site and stick to it, but it’s also perfectly normal 
practice for their to be additional work carried out during the process that would result 
in an extra fee. For example, the client may request certain features that were not in 
the original scope of the project. 


How will it be hosted and who will look after the hosting? 
It’s important to know who will host the site and who will be responsible for managing 
that hosting. If you are to begin an ongoing relationship with the website provider, then 
it makes sense that they are also the ones who manage the hosting. However, if you 
don’t enter a relationship with them, you may decide to get your hosting arranged 
independently, so you are not at the mercy of anyone else’s response times other than 
that of the hosting company itself.


Who will administer the domain name(s)? 
It is a perfectly fine idea to register and manage your own domain names. That way 
you have ownership of them and can easily manage the payments for renewal. 
However, beware systems that don’t have auto-renewal. Many people have 
accidentally allowed their domain names to expire and then end up losing them 
entirely as they become registered by others. In terms of managing the DNS settings of 
a domain name (where it points to) you can always provide your website design 
company with the credentials to log in and make changes on your behalf if they need 
to. DNS settings can be complex and getting them wrong can mean your site becomes 
unavailable.
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What is the maintenance plan?  
Will there be ongoing support to help you manage the site’s content, layout and 
structure? To fix issues or security breaches? Or will you pay your designer ad hoc 
when you need work done, expecting to manage the site yourself until you need help? 
This will depend on your own level of experience and skill in managing your site. In our 
experience, for most people, it makes sense to have some kind of ongoing relationship 
with your web design company. When websites are launched, they’re great, but they 
can deteriorate over time when not maintained by experts. People with less experience 
in managing a website would particularly benefit from having someone on hand to help 
when you get stuck or don’t know how to do something, let alone fix security issues or 
errors, and keep software up to date.


How will the website be marketed? Is SEO included?  
There’s SEO and then there’s SEO. Most Web Designers have a certain level of skill 
with SEO if they’re worth their salt, but it is normal for Web Design companies not to 
specialise in SEO and rather provide only a nominal level of SEO with the development 
of your site. There are many specialist SEO companies that will spend a considerable 
ongoing amount of time (read: your money) working on your site to make it more likely 
to appear in search engines for specific keywords or phrases. Be careful when hiring 
an SEO company as there are plenty of people who will promise you the earth and not 
remotely deliver. No-one can promise you the top spot on Google. 


Can I get help with online marketing with social media or advertising campaigns? 
Other ways in which the website might be marketed involve pay-per-click advertising, 
display advertising, social media, blog content, and email marketing. Larger agencies 
may have their own in-house teams who can provide assistance with these services. 
Whether you use any of these marketing approaches will depend on your budget and 
available time. Some are easy and free, some are free but take time, some cost money 
and require expertise to get results.


How will you attract traffic to the site and build a following? 
This ties in with the above question, but can be something that you or your team do 
yourselves as a habitual part of the process of creating awareness around your 
business and driving traffic to create sales. Or you can get your web company to do 
some of this for you. It’s possible to pay people to create content for you, manage 
social media and post on your behalf, and there are many standalone companies that 
also offer this service.
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Some General Things to Consider

What is their design portfolio like? Have they produced many sites and are they all 
of a high standard? Is their diversity in what they are able to do? For example, do they 
appear to create the same design over and over or are they able to create very 
different styles and looks dependant on the client’s target audience?


Do they build websites from scratch or do they build on top of pre-existing 
designs? Both are perfectly good ways of creating a site, but the former is most 
expensive and you may not have need of an entirely custom website, when a 
customised existing design will do at a fraction of the cost.


Are they professional, friendly and knowledgable? If you’re going to have an 
ongoing relationship with a company, it’s a good idea if you can see eye to eye and get 
along. This is actually one of the most critical factors in determining the success of 
your project. Things to consider here are how they take feedback and criticism; how 
they respond to your instructions and requests


What is their level of developer expertise regarding underlying functionality? Are 
they able to use a wide range of plugins or 3rd party web applications to achieve 
interconnected systems that automate aspects of your business to save you time and 
money? Can they ensure that your site will load quickly? That it will be compatible with 
mobile devices as well as tablets and desktop computers? Are they experts in the 
underlying platform that the site runs on - for example WordPress? Can they fix and 
troubleshoot any errors and bugs that are native to the platform? Are they sufficiently 
skilled with web hosting that they can choose and manage the appropriate platform for 
your website?


What is in their skills portfolio other than designing and building websites? It’s 
perfectly fine to just specialise in those things, but it might be advantageous to go with 
a web designer who can also provide further services such as SEO, social media 
management, online advertising and so on, to ensure that as you grow and you have 
need of these services, you won’t have to look elsewhere for a solution.


Can you read reviews or testimonials from previous clients who are happy with 
the service? This might be a good way of finding out how helpful the company were 
after the website has been launched, as well as during the development process.


How easy will it be for you to update your site once launched? Nowadays the 
technology is available to make updating your site a piece of cake - it doesn’t need to 
be difficult, even for those with very little website management experience. Drag and 
drop visual builders are available that should make updating layouts and content easy, 
removing the need to go to the developer every single time you want something done!




12

How is Deluxe Web Different?

Affordable Monthly Payments - No 
Contracts or Tie-ins 
Deluxe Web has no up-front fees. Just 
affordable monthly payments that 
include managed hosting, domain 
renewals and a wealth of functionality 
and support.


Free Site Refresh Every 3 Years 
We keep your site cutting edge by giving 
you a free design refresh every three 
years that you’ve been a subscriber.


Managed Hosting, Free Domain Name 
& SSL 
Let us take care of the technical stuff so 
you can focus on what’s important - your 
content.


Exclusive Responsive Designs with 
Professional Customisation 
Choose one of our exclusive high quality 
responsive WordPress designs and we’ll 
customise it to match your branding.


Awesome Visual Builder Tools 
Updating your site requires no special 
expertise or coding knowledge. Simply 
edit your content as you browse your 
site’s front end.


Great Features Included 
Whether it’s social media integration, 
eCommerce, email newsletters or photo 
galleries, there’s a package to suit your 
business.


Streamlined Website Creation Process 
Our guided website creation process 
gently takes you by the hand and leads 
you through step by step until your site 
is ready for launch.


Built in Maintenance 
Your site is always being looked after by 
our team. We empower you to update 
your site with content, and we’re always 
on hand to help with anything you can’t 
do yourself.


Support When You Need It 
Our friendly and knowledgeable staff are 
always on hand to help you. We assign a 
project manager to you who is your sole 
point of contact, and our support forms 
make submitting your queries easy and 
painless.


Expand Your Site’s Abilities 
Since WordPress is expandable with 
such a huge number of free plugins, we 
make these available to you, often 
installing them free of charge.


Wide Skillset 
We can provide you with the help and 
advice you need to grow your business, 
whether it’s running a blog, managing 
social media content, email marketing or 
online advertising. 


Awesome Add-ons 
From training to photography, we have a 
range of add-ons that are reasonably 
priced to help you take your site to the 
next level when the time is right.

When it comes to offering our website design services, we tried to create 
the best value product we could imagine. Here’s how we do things…

10%	off	for	life	when	
you	sign	up	with	
voucher	code:	

WEBGUIDE

www.deluxeweb.co.uk/sign-up

http://www.deluxeweb.co.uk/sign-up/?ref=webguide

